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Tothose who

graduated In
2017 through
NAMC

Bursary



2017 NAMC SPONSORSHIP

e NAMC sponsored 25 employees

1 completed training on executive
development programme

* 14 training initiatives
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Bachelors Degree Achievement
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Diploma Achievement
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Seminars




1{???" "

@% National Agricultural

% Marketing Council 12

\\—' Promoting marbet access for South Afrcan sgriculure
B




Women's Diversity Forum

I-IJ




Men's Diversity Forum
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Promoting language policy
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Markets and Economic Research
Centre

Visit the NAMC website at
www.namc.co.za for more
information

Food Price Monitor
November Issue/2017
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o e EMPLOYEE
Pl ENGAGEMENT

‘ This is about how we create the positive working environment
in which employees offer their full talent and skills

Our human resources (HR) strategy According to Civil Service (2008)
seeks to enable effective delivery of the employee engagement is more than
NAMC strategy. We strive to provide just being satisfied or motivated.
a work environment that attracts and Engaged employees have a sense of
develops the best talent; promotes personal attachment to their work and
a values-driven, high-performance organisation that means they want to
culture; encourages diversity and give of their best to help it succeed.
transformation; and fosters sound Engaged employees tend to speak
employee relations. positively about their organisation and
have an active desire to stay.

S. FAKU Z. XALISA
| Chairperson Acting CEO
F. MKILE H. MOHANE

I Council Member Council Member

T. MAPHATANE

Risk & Compliance
Manager

V. NKOBI

Senior Manager:
Human capital
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NAMC Ch0|r

The NAMC has an official choir.

NAMC staff is mostly welcomed to join the choir which practice:




Social Club™
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Bringing Unity amongst employees
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Thank you!
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